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ABSTRACT

The paper presents the insights regarding theesigdls and innovation strategies in positioningamdbthrough
advertising. Advertising is a medium through whah organization focuses on USPs and benefits obdupt or service
to influence the purchase behavior of the indivisu#t supports to create a positive image of ai@alar brand in the
minds of the customers and prompts them to buystime .The paper focuses on relative reach of briantde market,
with respect to its market share. The researchvea® to analyze the innovative ideas in sustainimgposition of the
brand and to understand the strategies to overdbhengitfalls .Also to know the exclusive need ohsomer to trust a
brand by its advertisement.

The paper offers suggestions on strategies designgubsitioning a brand through its advertisememtthe
managers who seek to strengthen their brands equiin increasingly competitive market place. Alsdicates the
changes that are to be adopted and implementadstaigsing the position of the brand’s reputatiohe Btudy focuses on
factors like (1) Brand position (2) Advertising aegy (3) most preferred brand by the customerlrfdpvation and
challenges---The research is undertaken with timegstries 1.Consumer Durables 2.FMCG
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